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FIFTH SALES CYCLE 


' SEPTEMBER 2« 1974 - OCTOBER 2S« 1974 



ry^; starting I 2 

'^•'; V tM f=««tur»d Brandi 

V 2nd Faatured Brands Benson. & Hedges 10O'i 

!^V^' 3rci Featured Brandsi Benson & Hedges Multifilter 


I 30 7 14 


Marlboro IDO'is Box. Lights and/or Menthol, Red I 


I Benson & Hedges Multifilter 


Virginia Slims 


BACKGROUND INFORMATION 





■■ 

'. .I'.t 13.^7 


BENSON & HEDGES 100'S 

2ND FEATURED BRAND v^r^' 

ISTAWEEKS 

■ CanaumeriOffar: J 

• Benson & Hedges 1 GO'S will 
. : continue with the Panasonic 

: Emergency Light Promotion 

fMtured during the 4th icycle 
- -7Vs^ of 1974. The Light is mount* 
td on a Special Wall Bracket,! 


I SEPTEMBER 

EHESmiE 

Bfli2 3 « IS 4 T 

liila l io n 12^3 14 
[ishah? 18 
[23^25 26^11 


BENSON & HEDGES MULTI FILTER 
2ND FEATURED BRAND •2NO 4WEEKS 
3RD FEATURED BRAND * 1ST 4 WEEKS 


Consumer Offer; 

' '.oGerwic 






• contains Long-iLife Batteries, a 1—year Written Warranty, 


^ and lights only when remov^ from the brackets. : 

-4>-* ■•■-5 “’ '• V. =•.■ -^n 

• Cofmfmtf Ofhrt: $3X)0 plus 2 empty packages of '' .. 

Benson & Hedges 100‘s, Regular or Menthol. 

^'’W ^The offer will be supported with distirtctive Point-Of4Sale 


Benson & Hedges Muttifilter 
Point*Of>Sale Materials will 
feature — Multifilter is"To>- 
day^s Great Tasting Ci^etta 
With Lowered Tar and Nioo* 
tine.*' , : 


SCPTEMflEB 
5I| Ml T |W| T |F 1$ 

4 i ^ 110 21112 2? 21 
3* 1® H. ii ii ' 

22 23 Q4 25 26 27 m 


OCTOBER 

^[mIt |w i t jlF !$■ 
IliMoo 1 2 alT t" 
SI 7 8 9 10 11 IT 
tafulisiisliTlia j9 


Materials artd Advertising in Sunday Supplements. 
Bts About the Brand: * - 


Facts About the Brand: 

• Banson & Hedges Regular 
N'*'® Benson & Hedges Menthol 
.■‘ft*; ® Total Benson & Hedges 100's; 


♦ 9.1% 
.-:+13.7% 
♦10.7% 


Benson & Hedges MiliHIEIter^i 
new advertising campaign — 
**Ufa Just Un^t That Sample 
Anymore", which began in 
May with national media sup¬ 
port, together with the brand^s 
bright new soft pack, provides 
Multifilteri with excellent «x* 
posure for 1974. . ’ 


Bwiaon & Hedges 100*s - AMERICA’S FAVORITE CIGARETTE I 



VIRGINIA SLIMS ^ - 

9RD FEATURED BRAND - 2ND 4 WEEKS 


Consumer Offer: 


I oaacaaQia 

iiiiionaaaia 

OEinDinaiin 

CSCQISlQinCOID 

GSiESB]a(ai!;:;i 

•■=:(r!i=rii::;nmiiiiip^ 


* Virginia Slims will feature "Free" Nostalgic Matches with each 
.vJM'O. packs purchased. The matches will be "on the pecks." 


Jm 


• Promotion Objectives 

Gain trial among competitive smokers. 

4/. , Reinforce the brand's advertising campaign. 


Facta About itlia I Brand: 

• Virginia Slims Regular! " ♦11.5% 

• Virginia Slims Menthol .» ♦17^2% 

• Total Brand ♦13.9% 

• Suparmarketi: The brand^s most important outlet. 
" * 2S% of toll Women smoken haua triad VirginM Slimiu 


Copyright 0.1974 Philip Morria USA. J*,* aV 
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MANAGEMENT SELL-IN CY 
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t UV-_ DIVISION MANAGERS 

-i .:• • , 




, ’^ ^'TRAIINING ,•.-■• .,i- 

’ ':' ' -■fw:'^rr^;-- *r '■-'>: ;■. •:'“- • *■ / •;■ - " 

Ciis 5 ^tvvTr*ininfl is the toy to ictewlopingiprofessiooals. Practice is 8 basic fundamental. . - r ''j^n^As ' ,^1’ 

• Plari your time i« 3 >ent with each Sales Representative efficiently to insure complete understanding of the Product Promotion iPlen 
and the specific obiectives of their in*store mission es indicated.! ^cial emphasis shtHild be directed towards the profit 

• '"ri*' Determine with each Sales Representative areas fa* development in improving itheir effectiveness and prodOctivity. A(;£,x . 

?r^-^WERVISION :f^ '■■' '’■ 

c • Maintain an on-going program for auditing Daily Work Records and Expense Vouchers. This is an important 
. management responsibility. - ,- .-s. . „ v . . 

. '5c,V'' ■»>■■•-1 •-■ --, >v.--' ■• ■■ ■f , ■ ■'•■■ 't'• » .. - ■ 

' Call Cards must be reviewed constantly to determine that the information is maintained in an updated aruJ 

accurate manner. ..j--. .r * ■ v;'..V-T ^ •. • • ' ’ 

a This will also determine if proper call Ifrequency Is being made. ^ ^ , -. 

- ^ " o Summer Samplers will require a termination report and span at the conclilision of their employment. Refer to Managers'; Manual 
: - for specific instructions. ■ ‘ , 

' ‘.■.■i'.L . . ' ■ ■ ■ *" 

a Use only Scanner Sheets mailed with the Cyclers iP.O.S. Kit, All others must be destroyed unless otherwise instructed. 


V ■*' . 

/ 

■ v 


■ : . . ■ . -■ :• 

RETAIL ACTIVITY , ''ii:. '■■'"■"■ - 

Supermarkets: Direct youractivitiesiin supermarket calls to: 'tJ-^ v 

- ^ • litnproving product exposure and availability on all ma jor I brand Ipackings. 

As a Attempt to allocate space on Plan-O-Gramsimore efficiently for major brand packings. 

• Gain access to Ofeter Guide to insure product demands are ibeiiig satisfied. ^' 

- ‘ * Spwiai Marlboro A-1idisplays must be utilized efficiently throughout each assignment. Any cancellation must be immediately 

r^irected to other outlets. 


. Gratis Payment . 

NOTE: Gratis or the Set/Sell AlHowance can be paid lin any contract or non contract outlet if the outlet is non-controlled. Gratis and 
theSet/Sell Allowance icannot I be paid lin any controlled outlet unless prior authorization isireoeived through the Section Office. 
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AREA MANAGERS’ CHAIN SALES 


l 


j PLAN A 

f* * One ot your primary responsibilities is to secure adequate i space on the 
: > carton fixture equal Ito our market share in your area. Where inequities exist 

Lj. C: adth your accounts; use the Carton i Rack Visuals (Analysis UI-A Fresenta' 
tion) to help you gain the additional space for our brands. 

'j-*' Rlan-O^Grams must be continually adjusted to reflect the best utilization of 
•pace for our major product packings. Slower selling brands can be oom- 
- bined to make available space for> these majori brands more efficient. 


II CIGARETTES | 
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:|^PtAN A-1 




•. The majority of A*1 Bins for 
the ParlianfMnt CookbookiPi'Oo 
^ motkm have been installed. 
r7: in instances where chain ac- 

• counts have cancelled, notify 
--ypur Section Manager so that 

surplus bins may beireatloicat- 
- ad and utilized. 

• All invoices for thi* promo^ 

., tion I should be sacun^: and I 
mailed in no later than Sep^ 

' amber 27. 1974. . 



The Marlboro A-1 Generic Family PrO' 
' motibn has by now been presented to 
your accounts. It is imperative that your 
accounts are aware that 150 cartons or 
more must be avaiiabib for display. 


Audit a representative number of stores 
within each chain account: during i this 
cycte to determine the efficiency and ef¬ 
fectiveness of this display^ This practice 
must ibecome a standing procedure., 





MERCHANDISING • 


SHOW AND SELL CONCEPT 



Show and Salliis a proven alternative to merchandising! 
cigarettes where security is a major conoem. 

Show and Sell areas can also be extended into 
Service Canter concepts. 


PACK MASTERTM MERCHANDISER 



• All sizes 8. 12 & 16 channels are available i 
be ordered in the normal I manner. 


; ; . . * SERVICE CENTER 

a Increasing number of Service Centers are being installed I in high volume accounts throughout the 
country:. 

• Continue to fotIbWHup all presentations made with chain management. Whenever additional assistance 
it needed in presentations or> in the development ofmateriaii for layouts or design renderings^ our 
National Accounts Department will provide this service; 
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. MILITARY REPRESENTATIVES 
« V . FIFTH SALES CYCLE 


SEPTEMBER J, 1S74 - OCTOBER 25,1074 



featured brands >, 


National advertising iwill be placed behind the brands preceded by an asterisk (*). For your information, you willibe provided 


^svith national saias figures for all major brands through June, 1974. 


' BRANDS / GROWTH 

,. ." ^ 7r i- 

f:»Mariboro 80/85 ■ ♦ 2,2% 


NATi. 

GROWTH 


MIL. 

GROWTH 


^Parliament 80/85 
*Parliament lOO^s 


•Total BfiH M^itifilter 


•B&H Regular 100'a 
•B&H Menthol 100's i 


NAT 

GROWTH 


^'•Mariboro 80/85 ■ v ♦ 2,2% <:* 7.4% ♦Parliament 80/85 ,- • - 2.1% . - 2.1 % 

'^' •Marlboro Lights ' - +34.6% - +33.5% *ParIiament lOO^s - +26,6% +16.3% 

S ♦Total Marlboro 100's -^^ +19.00% +22.4% ‘ > 

i5**Mariboro Menthol . '-6.2% +16.1% •Total B&H M^iltlfilter V;;- 7.3% ; - 1.4% 

. •Total Marlboro .'>ir +10.1% ' 

\.♦B&H Regular 100'a ^ >: + 6.3% ' + 9.2% 

5’*VTrglnl8 SlIfTW Regular ' 4'" '14.9% i +11.6% •B&H Menthol 100's i \ +12.3% ‘ +13,8% 

L•Virginia Slims Menthol ,29:3% ; +17;4% . ^ 

*?^The sales figures above provide you with an opportunitv to compare the sales of our brands in your area with sales on a 
^‘V national :scale. -> '' ' ■ 


DISTRIBUTION/iNVENTORY 


' '^Idantify several accounts that have distribution voids this cycle. Maks special distribution presentations ides igned to securedis- 
. fv tribution foribrandiinot stocked^ ^ . - 

Review your accounts in an effort to identify those with an linventory problem^ Recommend an average weekly order designed 
‘nrtobringimventbry uptopar. ' .:.,i 

recently received a Philip Morris Customer Circular Nd 429 pertaining to the praviousiy established five (51 caseiminimum 
V- shipment It ;is stili permissible to sell military.outlets only a threecase minimum. You will be notified if thisipoiicy changes. 


MERCHANDISING 


Wi 


; Aniample quantity of Shelf Talkers; Coupon Pads and other 
;:P.OjS. items used for national promotions are available for 
^use in military outlets. These must be ordered I in i keeping i 
with your ability to utilizeitheimaterialS«ffectiveiy.i Order in 
;i nor>nnal manner. . - . . 

? Every effort must foe made to maintain a ishare of the carton 
^fixture equal to our Market Share in that area. Make sure 
f Ptarv*0-Grams are followed as adjustments are made in the 
f carton sections. .~ 


AAFES B & B11 PROGRAM 

These dIspISy units provide important product exposure 
In high volume outlets. Be sure the displays are being 
" properlymaintaimed and i ini com pti a nee with our mer- 
ehandisi ng contract. 



We need to have an inventtKy of tha 
number of iGeneric A-1 Bins you have on 
hand in your storage location. Provide 
us with t^ number of one (1) column 
and the number of two (2) column bins 
available. This information should be 
forwarded to Gerx-ge Karnal no later 
than September 1 20,1974. 


1 column or 2 column 


SET/SELL DISPLAYS 


These units can be used and iare accept-: 
able where single packages are displayed.! 
Payments are not to be used for this 
display. 


PACK MASTiERTM MERCHANDISER 




Continue to work with the vending specialist on imititary 
bases in an effort to secure placements for our brands. 
Advise your Section Managers of any successes gained 
n a result of working with the base ispeoialisL 


Pack Miksters have been widely accepted 
by many military outlets throughout the 
country, Uhits are to be requested iin the 
normal manner. Presentations to military 
outlets will be an ongoing program.! 




REPORTING 


Business Reviews: Continue imaking Business Reviews to target customers you have iden¬ 
tified. Include in your, monthly report any business reviews you vwre able to present. 


$ f§%.t f f'f: 


•1 ■■3L 






ejdy strydrd'e&r^ents 
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PRESENTATION SUGGESTIONS 




NON^CONTROLLED OUTLETS 

OPENER: ■' '■' '■ " ' ’ 

ftafumd Brands ^ ^ ^ 

Marlboro ~ ’'' '--^'' ■'; 

. Banson i&iHedges 100's or Benson & Hedges Multifilter 
Benson i&iHedges Multifiltec or Virginia Slims 






Profit Sf/wcfure ^ ‘ 

• 100iPacka y '•"" * iPerRack 

•' Number Cations__ X %: _1« Cost : -ry - r -' > 

^ • Subtract Retailers'CostiFrom Gross Sales ' ‘ . •- - 

$1.00 (Set/Sell Allowance) - i' 

' . —ADD 5 X 500 ior $2.50 (Grains Packs) I ' ' 

' V ADD GROSS DOLLARS + SET/SELL ALLOWANCE + 5 FREE PACKS 

• TOTAL GROSS DOLLAR PROFIT -r GROSS SALES 


Conaumsr Offer 
See Promotion Rationale 


See Promotion Rationale 
See Promotion Rationale i 


Brands Growth 
local Sales Figures 
Local Sales Figures 
local Sales Figures 


'..^v r?, ^ - 7 ' 

= $___ GROSS RESALE VALUE — • 

^ = $^_ RETAILERS COST 

= $__! GROSS DOLLAR PROFIT * " 

' = % __ SET/ SELL ALLOWANCE ■ 

. =% __ RESALE VALUE—5 FREE RACKS 

" = $_TOTAL GROSS $ PROFIT v . 

: ss $__ GROSS PROFIT MARGIN 


V - -s'- 




; •■'■''ctOSE:: ■•' ■•■ ■■' ••■•.•' ’• > ^ " ' ' '' ■ -• ' ' ; 

V i - BRANDS GROWTH AND/OR MARKETi SHARE IS AN OPTIONAL ELEMENT OF THIS PRESENTATION I AND SHOULD BE USED ON 

AN 1^: NEEDED'BASIS. ■. 

: f —^ ^',- ; - ■————^——- 

I ‘/CONTROLLED'OUTLETS; ^ 

’/' ' r; Primary Objectives: (1}:Getting to the order guide, (2) Increasing the base inventory in each outlet and (3) Getting the merchandise 

^ V'-* > out on the oarton and pack racks. . - 

; PORMAT' /;i--// .' ^ 

■ V’ ^ - APPROACH MANAGERl: To tell purpose of call '■ - ^ ' """ ' _ ' _. 

SERVICE DISPLAYS AND RACKS /,, ■ 

r—-—. ..y y ■■•;:.;■ 

..,y ; ^ • Rll afld label cac^^^ . L a, ^fTT^ 

\ V ■'• Refill and relocate A>1 or other displays land needed. 

^ '- ^^/ 'P.O.S. ITEMS (SMALL PIECES): should be put In plaoe as you are rejsetting racks and displays. 

i,' ^ _■ ^ INVENTORY CARTONS ON HAND: FOLLOW THESE SELLING POINTS: 

^ i- '.L' -"/’ ? • (Brands) In whiicK manager Is low or short. 

■>: Vi “ -tr 'Manager's linventory status—your past three trips. 

: * ''^ • Out of Stocks lare lining (him (Cartons)—(Dollars) Weekly. 

' V- ' . ■ , 

... : - ' • The growth of bur brands: (See Promotion Rationale). 










• List your order:. 


List by brands _ 


• Make certain all Ibranda needed by the outlets are placed in the order guide. 
Leave order with manager. 




• HIS weekly order should be increased by _ 
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SALESMAN'S NAME. 


V -=. 


TERRITORY NUMBER 


S. iALtBMAN’J V# 

TERRitbilY 
>’•: NUMBER 


[?tf5 t|a co*o: 
;<iactniJti>| 

.1^1 tES £2312*8*1^1 


'W3¥3*33 


mm 


^aU*43C4]t4] U). 
K53C5aK53t53t5] t^f 
C$a CQ]lc6iC63C03Cft3, 


c^acaa^e^cB^csacga 

^9*9]c9]cgu9]c9^ 


WEEK ENDING ,1 

■i <^' 4 


\ MOMm 



DAY . 



m 


cga 


i 





ci: 

- 

tii 

•./ 

S3'^ 



<2^ 


ih 


13' 



(33 


tsi 


cS5 

M 



\ • 

U3 


C=3 . 





lia 


•■ ..Jl.', 

fcv: 




^1 


vf'. 
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T. 


'7’ 
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(63 
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.t^': 


REPORT IN THESE SECTIONS IN THE NORMAL MANr^ 

NER. BE ESPECIALLY CAREFUL TO INSURE THAT: 

YOUR PROPER TERRITORY NUMBER IS WRITTEN^ 

AND MARKED IN THE APPROPRIATE SPACES. 

REVIEW YOUR SCANNER CAREFULLY BEFORE MAILING TO MAKE CERTAIN THAT ALL FIELDS 
ARE MARKED CORRECTLY. ' “ f ^ « 

MAIL IN AMPLE TIME FOR THE SCANNER TO ARRIVE IN OKLAHOMA 
MONDAY MORNING. . 



TUE 


THU 

'0 

m 

0 

0 

p] 

8 

8 


8 

^8 


8 




Pp:v'BEiNo tnainedP'' 

MON 

PHI 

"ST 

e- 

e 

0' 


liHliliii 
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TOTAL 

CALLS 

WEEK 


.0^103 

£ 1*1 3 cl 3 
r2ac2Jt23 
t33 r33c33 
r4]t4lC43 

$3 r63r63 
73C71C7J 
6 ) csacea 

93 C93:93 


BREAKDOWN 
Of CALLS-1 


NorvContfollad 

Stores wh«r«- 

Buying and mw> 
chandising da- 
ciaiona ara mad* 
locally. 


r' 

klitlik 


a 


GonireiHd 


Chain storaa 
whora buying 
and marchandislng 
dacisions ara 
mada at head* 
quarfart. 


TYPE CALLS 

^trbilsd 


H; 


2*1 


CTs: 

(63 ri 

cgag* 


6 * 


23 

sjcSJ 

4i 

^53 


0310 . [03 
kl3[13t|3 
|c23C23(23 
33(33:33 
( 43 : 43 t43 
153L$J153 

(63 :63:e3 
r73[ 73:73 
:83 83:83 

193 93 : 9 a 


.'J‘> - 


) 


..t ■ 


M' 

i 



REPORT NUMBER OF NON-CONTROLLED AND 
NUMBER OF CONTROLLED CALLS MADE EACH i 
WEEK, ALSQjlEPORT THE TOTAL OF ALL CALLS 
MADE. 




TOTAL 

GRATIS 

USED 




t03:0 3C03 

C23C23C23 

eba (3 3 (S) 
Ui :43 [' 491 
C83 rsi (61 


C63 [63 [$1; 
t73 (73 t7a 

'X 

c63e6i(67 






'M 


%f-V' 


.f. 

■::• 

‘4h 

,v-vs-v 

ALL GRATIS USED 
SHOULD BE COM* 
B I N E D a n d; 
TOTAL PACKS 
USED REPORTED 
IN THIS COLUMN. 




•t'K 

\‘ •I- 


T> 

''•Ji 

.■P>. 


SPECIAL INSTRUCnONt 


[103(03(03 
Cl 3 t1 3 111 
:23C23C23 
C33C33[33 
t43C43[43 

[531:53 

:63[63 C83 
:73t7Jr73 
:83[83[83 
[93193(93 



■^<i 

';; a EPORT '. IN THESE COLUMNS 1 M 
ONLY AS ’SPECIFICALLY.[!» 
t‘ INSTRUCTED IN YOUR P.P.P. 




Pi 
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1 ; 


•: *” - \ j:r \P Cwp 



ICONBUMEW INCENTIVt 


PKS »'a lii 
8VMTGM 


LOskO * 0 * 0 * 0310 3|c 09 

C23:2'3 (2= li 
Oscaaoscjalrsaksilcaa 
Us [43C43 Ujc 43C43C43 
C63[53C63[Bp53[S3(S3 
(63 (O'! (|3 ret (83 :63[63 
1(73(73( 73 (^ 3 : 73:73173 
C6ac63[^3 (63 t83:S3Ere3 




REPORT TOTAL' 
NUMBER OF 20*1 
SWITCH SOLD IN 
. THIS COLUMN. . : 


SAMPLE 

»*• 

. USED 


.A ** • 


;Pt 


REPORT TOTAL 
NUMBER OF 20*s 
USED FOR 
/^rCH SELLING 
.D SAMPLING IN 
THIS COLUMN. 


844.00SS00T 


I 






"Ji'it)' ■> 

Source: https://w) 
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O^rOiEQJLQt 

ULumiis 

23C23r2tii2) 

33 [33 [33 [3) 
4at43e43t4'i • 

53 ($3 [(3 [51 
«3[e3[ft3[5i: 
73tT3[73t7l 
II cfij eft] c6i ' 
K9ic9ic9> 


REPORT ALL SALES OF MARLBORO 
IN THIS COLUMN FOR THE FULL 
EIGHT WEEKS. MAKE CERTAIN 
NON- CONTROLLED TOTALS ARE 
SEPARATED FROM CONTROLLED 
TOTALS. 


i 


SETUP OR SERVICE 


9-1 


03^ 

: l3ti 

:23t2 
:33:3 
: 43 1 43k 


53 


53. 

|63C6 

73[ 

k83[e 




3k 8 


t^jEO^RJr 
ClKlJEn 
e23 c2j e2i 
C3][31(3) 
C43 E43 C4i 
cSi eSie$} 
c6] 1193 cfli 
If . E73 e 7> 
csicaicsi 


\ 93L9)kgJ *‘;k94tSrSi 


REPORT AS 
USUAL. 


L- 





); e 03 :01 [Qi eOi e 03 
tilei3|cl3i:li ;l^ 13 
2iL2)f2Jt23c2i:2JE2l 
33k33k3jk3) :33 ^33 c3i e3i c3j 


:43|c43e^)c4K41C4K4S 
t53k53|c53 [ 5Jc5) tSi :$! l5i c53 V 

C63 :6)l 63 :63i:6JCSnOJL9]E83ESl 
c 7) :7i c73 c 73 : 73 c jfJ :73 c7 1 t7J c 7i v>\,' 
81: 83 C 83 C83 C»K83 C«3 ; W 4 . 
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NATIONAL PERIODICALS 
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MARLBORO 7 ^ 

7;-; 

VIRQINIA SUMS^^7 

;7V7"7 .7; 

PARLI AMENT i" ' 77'; 
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TV Quid# 

■ '■ 7 

- TV Quid# / * . ' * 

'•' -• 

TV Guide .-7 7's - 

i *' 


- 

. Ti m# 


• Paopio ;. . v 

«'"’ y,' 

Time ' . 




Newsweek ' 

■ '?'■ “." ~ 

McCalls '7 


Newsweek ' ’■*-■' ’■' 




u.s. News A World Report . ' r‘ - 

. Ladles Home Journal 7 


U.S. News A World Report ' 

(.. _ 

7 -* 


Mopie 


Redbook ' >r 

■'r- 1’ ■ 

Sports Illustrated ~ 




Sports Illustrated 


.. Cosmopolitan 


McCalls 7 

*• 



Playboy 


; Vogue .. ; 


Ladles Home Journal 7 

!>'■.' •' 
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Oul ; \ 

.' ' V'* • - ' ' 
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•y'^> 

Psychology Today *.' r'^-- 
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Esquire 
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- / --Ailr' ..,.v 

Money : - 
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■ Woman's Day ; v- 


travel A Leisure . 




Popular Mircnanlc* 


American Home ' •r j 


Signature - 

iy. .’■. 
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■ ."• - 

House-A Garden 
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h;. ... 
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House Beautiful - 
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Sports Afield 
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r. Sporting News * 
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Coimopolitao . - \ w 
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._ . - American Horn# '••• ' ' _> v- ly l’r'.' 
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—.: 'I fHycholooy Today 5^-, - ; : - _ r. : r, ' : - > •' 1. 

Money ■'■■.•':■ -1 y - \ 7 ■ 
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‘ ; '■i'.!!’ ■ ' •« ‘V'lV.N.i'- . '‘c., ’ . 

> \i[ Rochester vOemocrat & '' Benson & WMges,,Marlboro, 

‘,i'.?;;C^'ronlcie ji'/vHiijV.j Virginia Slims, Parliament >Wil 

V'V’Vi* s ' ; ^ ■(■■•,' I , ■ ■ .X 1 ,, .5 
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>V-K'V ‘''{Vv Amsterc 


m News Benson 1 & Hedges, >1 
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List featured brand 


POINT-OF-SALE KIT 


18l>»ck f=*l smifi / / ■ L:/~? E»s«l' 

Set/Sell Talker —-J Poster Card 



QQDQDClBil 
li loaaQaBil 
oiiiDniEniBcsi 
tDiDfaEnEn^Enl 

»■ • P3f351E3nffll3| 

. 

■ i^m _, 

aoEiciaBQl 

IhEUDBODBl 
□□□nKQEHEQl 
£0 CQ KQ {□ [Q EQ m I 
E3Q]E3B]B]^li;:;; 

!‘!;r!T*:!fi"!'iiTiiii. 


; AS PER LIST 




L 18 Pack Set/Sell A:- ^^friTt'v AS PER LIST 

'-5C' :■ •• v -. 

Small Shelf Talker .j;’*/; .:■ 60 ^ i .'v 


; Counter Card (Easel] .:; .. 60 - '.' -*0^ t 

J.c* V-. - •■'o:-'-V 3 v^-- ;■ ■ ■ •^-•', • -•.'li: .V- ’ >■'' 






,.^Np FEATURED BRANDS ^5^ Shelf ’ - Counter 

fLJ c*rd 



i^MULTIFILTER - Generic _ 

' ^i‘ 


3RD FEATURED BRANDS ];;j'r 


' •■'l^.v vV -t -===-1 

. ,*T* i -t-.- •-r* •«- »• ?c 'yTr*'.^.'. SEPTEMBER 

BENSON & HEDGES slue! tJW} rj f i s 

^’^MULTIIFILTER - Generic‘ " 

; ''^<L I October 

...^ViaqiNIA SLIMS - 

. ■ 3 Nostalgic Match Boxes V -.f?(y||f ^ IT 

with 2 Racks . : hsiMlIs Is iT78 Ib 

..... 


o Poster 


'• ITEM I ■ : 

_'20 peck Set/Sell 

.36 Pack Set/Sell 
with instruction 
Sheet 


; ' tr,:' 


PACKING 


AS PER LIST 




■ .■•;,-.£.-ii?-''i*^: w'.-.L>. '-Xi"' [2021 i2 z} 24 25 

■Sipt. 30 .-_O 0 t.», 1974 „.■-ft. hiiblwiMii!ail 

-■ •'t.'^l. , •ji.-' ■ ■*; ,-vr.-'■ Mi'.. -•■ "■■ 

^ ' L.'-’J:; Ti ?>•! ''i ''• 


Non-on.p8CkSiatesi|Nebraska 
& Montana! . ^ 

Sept. X - Oct. 25.1974 


MISCELLANEOUS 
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[M 
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T W T 

f IS 

m 

30 

r 2 3 

4 IS 

a 

*2 

so 
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SI 9 > 10 
IS IB 17 

72 23 24 

11 12 
18 19 
«1 


‘ Nostalgic Matches 

, 900 

..v- 

"' ; ' 

450 

(18 sets of 3 match 





. boxes per I display )i 





’ Single Nostalgic -< 

"V-.' - BO 




match boxes for 


■.'-.vTi, 



u*e on displays 5 





forgivea^Ney 

■ ■ ■■ ■' ■ 



;' ■ ■ ■ 

Fibsters (Generic! 

' 50 



25 

20 Rack Sat/Sall 

60 



25 

Posters (Ganeric) 

50 



25 


450 

sets of 3 
metoh boxes 
-*- 30 single 
boxes+ 

500 vinyl 
iMinds 
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4 ;v, 


m 
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SPECIAL OFFER'' 10 Carton Bands 
Diily Work Record: 

Retail Ordtr Pads ,->• 

Masking Tape ■^'; ■■x }^ -H 
Scanner Sheets i ' - 


PACKING 

20 
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